
‘More than mls’ 

Consumer engagement in the 
PPH Collaborative’
Kaz Redmond



Acknowledgement
of Country 
SCV acknowledges the strength, power, and resilience of Aboriginal people as 

members of the world’s oldest living culture. We recognise Aboriginal people as 

Australia’s First People and honour the richness and diversity of all Traditional 

Owners across Victoria.

We respect the lore, customs, and languages practiced by Aboriginal people in 

Victoria, and their deep spiritual and cultural connections to land and water. We are 

committed to a future based on equality, truth, and justice, and recognise the 

ongoing systemic injustices faced by Aboriginal people. Victoria’s treaty and truth-

telling processes offer a chance to address these wrongs, empowering Aboriginal 

people to make decisions for their communities.

We pay our deepest respects to ancestors, Elders, and leaders, past and present, 

whose strength and fortitude have paved the way for future generations.

Kevyn Morris | Creek colours
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The term consumer…

Picture Anna Shvets

https://www.pexels.com/photo/baby-in-white-long-sleeve-shirt-3845327/


Introduction

Picture: Nandhu Kumar

https://www.pexels.com/photo/close-up-photo-of-mother-kissing-her-baby-1586257/


Alana Donaldson – Consumer Faculty
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‘My daughter’s birth resulted in a large post-partum 

haemorrhage that was treated quickly by the team, 

which I’m thankful for - but no consideration was 

given to our emotional health, and I did not receive 

adequate supportive care for my blood loss. We went 

home alive, but without the proper tools to thrive as a 

new family’
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Poster
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Results
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Picture: Nappy 

https://www.pexels.com/photo/man-touching-his-baby-while-lying-on-white-pad-3536632/
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P Chart - Percentage of women and birthing parents with a primary PPH 

greater than or equal to 1500ml following vaginal birth 
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Run Charts - MEA1 Percentage of women and birthing parents

 with a primary PPH of 1500 ml or greater following vaginal birth

Service 1 – reduction                                     Service 2 - increase
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Results
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9 services implemented a dedicated 

support role into emergency 

management team

11 implemented processes to link 

families that experience birth trauma 

with support services 

5 Implemented processes to care 

for the support person during 

emergency response

Debrief provision improved from 

15% to 61%



Measuring the quality of partnering 

19



Measuring the quality of partnering
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Measuring the quality of partnering
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Next steps

24

Scoping opportunities for the 

identification and mitigation of 

causative factors of PPH

Project evaluation

PPH Collaborative toolkit

Ongoing support of services

Picture: Danik Prihodko

https://www.pexels.com/@danikprihodko/


Next steps

25

Picture: Danik Prihodko

https://www.pexels.com/@danikprihodko/


Alana Donaldson – Consumer Faculty
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‘For my second birth, while I had another PPH, the 

whole process was smooth and calm for both myself, 

and my partner.  We were able to be fully present and 

enjoy the birth and first moments with our daughter.  

It was so healing.  Because I had appropriate support 

during my PPH and after, we went home and thrived.

It’s all about how you are treated in that moment’



Thank you
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Picture: Helena Lopes

https://www.pexels.com/photo/happy-little-boy-crawling-on-sheet-4409279/


Any questions?
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Picture: Helena Lopes

https://www.pexels.com/photo/happy-little-boy-crawling-on-sheet-4409279/


Collaborative toolkit and evaluation kaz.redmond@safercare.vic.gov.au

Consumer partnering planning templateView a PPH consumer story 
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Picture: Helena Lopes

Resources

https://www.pexels.com/photo/happy-little-boy-crawling-on-sheet-4409279/
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